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other possibilities
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Instruments of PR 

• You might publish you research in a scientific paper 
• You might give public talk
• You might do a website/magazine for the employees
• You might organize a special event at your institution
• You might invite students
• You might publish a brochure that you can give to potential 

funders or politicians
• You might use Social Media
• You publish a film on youtube
• You organize a press conference
• Last but not least you write a press release to address the 

media



Criteria of a good press release

• News

• Unexpected

• Great story

• Applications / Impact on peoples lives





Good and bad practice

What do you think?



Good and bad practice

What do you think?

• Do you understand the headline?

• Is it interesting? 

• Lead with message?

• Would you like to read it in your daily 
newspaper?



Checklist for success

How to write a bad press release How a good release should be

Incomprehensible headline
Long  lead without message
News at the end 
Long sentences. 
Short cuts
Scientific language
Long lists of institutions taking part
Important message or finding in the end
Complicated quotes
No applications and impact 

Comprehendible headline
Short lead with message
News first 
Short an clear sentences. 
No short cuts
No scientific language
No long lists of institutions taking part
Start with the important message 
Avoid complicated quotes
Show Applications and impact



The Day After…..

There might be coverage
Calls
Questions
Misunderstandings



Behind the scene



What you might take home

• Make sure you have got a message
• Choose the right target group
• Use the different instruments of PR depending on who you 

want to address: web / customers magazines / flyer /social 
media / press release etc.

• Communicate in a language that is easy to understand
• Make sure the journalist gets you right. Offer help in 

providing facts and figures
• Do not expect the media to react the way you think it 

should – just have in mind that you were looking for public 
awareness


